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Cumulative and Monthly CVRP Rebates
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CVRP Survey Overview

Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: 
Q1 2010 - Q3 2012

Population: ~40,000
Respondents: ~6,500
Vehicle Purchase Dates: 
Q4 2012 - present

Recurring Survey Real-Time Survey
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Recurring Survey
Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: 
Q1 2010 - Q3 2012
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Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: Q1 2010 - Q3 2012
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Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: Q1 2010 - Q3 2012
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Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: Q1 2010 - Q3 2012
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Population: 8,756
Respondents: 3,881
Vehicle Purchase Dates: Q1 2010 - Q3 2012
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Percent distribution of survey respondents
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Percent distribution of rebate recipients

Q3 2012
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Growth in CVRP Rebates

Cumulative Rebates: ~11,000
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Growth in CVRP Rebates

Cumulative Rebates: ~16,000
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Growth in CVRP Rebates
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Cumulative Rebates: ~21,000
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Growth in CVRP Rebates

Cumulative Rebates: ~27,000
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Growth in CVRP Rebates

Cumulative Rebates: ~35,000
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Growth in CVRP Rebates

Cumulative Rebates: ~45,000
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Growth in CVRP Rebates

Cumulative Rebates: ~50,000
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Growth in CVRP Rebates

Population: ~40,000
Respondents: ~6,500
Vehicle Purchase Dates: 
Q4 2012 - present

Real-Time Survey
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No Change:
• Age group
• Gender

Demographics
Changes:

• Highest household education level

By purchase/lease date
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Post‐grad degree
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11% decline in post-graduate degree

Gradual trend toward lower education levels
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Changes:
• 8% increase in respondents who 

live in attached homes or MUDs

Housing Type and Ownership Status
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Lease vs. Purchase
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26.5% national lease 
penetration in February 2014;  
represented an all time high

24% increase in leased PEVs 
from Q4 2012 to Q4 2013

By purchase/lease date
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Awareness of PEV Electricity Rates
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Thank you

Colin Santulli
colin.santulli@energycenter.org

(858) 244-1195

www.energycenter.org/cvrp


